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Carolyn C. (Lynn) Leonard 

presrntative 


RE: Business Opportunity  Rule, R511993 

Dcrm" Sir: 


As a psy~otherapist in private prance who is also an Indopetulent Represeatative associated with Xan(3o, LLC, I am 
wring  in response to ~ propos~ New Business Opportunity Rule R511993. Sadly, no~ all network marketing 
distributes are personally otkical and thee are also a few unethi,¢al companies. Therefore I fufly understand and 
applami the FTC'~ concea-n for ~nsumsrs who might fall prey to such individuals and/or companies. Such unethical 
practices harm not only customers but all who ars involvexi in network m~rketing, To me, the crucial issue seems to 
be one of affording In~teeflan to consumers without trampling upon network marketers and free trade. 
Regrettably, this Rule, if passed in its pr¢seat form and without revisions, would plaze an undue hardship upon me and 
others who labor honestly in the field of network m~rketing and nre associated with stellar companies ~uoh as XanGo, 

LLC who~e principals are known and applauded for their tfigh standards and adherence to ethical practices. 

At the present time in our ~ t lon ' s  economy I feel that every effort must be r o d e  to carefully balmxee the 
protection of both consumers .AND agen~ of free trade such as network marketers. The u~thical a~fions of a 
small minority mu~ not be permitted to cagander precipitous FTC actions that are punitive to the vast majority of " 
honest network marketers. Care mast be taken to achieve a judicious balance betwcrm oonsurarr protection and the 

~lh-ark of Americas business, the ~tmratment to fi~ trade and ths wisdom of the market~la~.Tbis balance seems 

e~pecielly important given the number of viable sans!! businesses the Netw~k Marketing Industry generates. Paul 
Zane Pilzar (New York Times b r a i n i n g  author) provides these facts in his 2006 book, ~ Next Milllonair,'.,': 
"IT]hare are approxlm,~-ly 15 million who are network marketers in business for themselves g all 50 srat~s hx the US. 
•. .In 2004 network marketing gtm~rated $30 billion in r,a~s, 5evemty-fiv~ p~rc~mt (75%) ef'LrS citizens have 

purchased goods/services via direr sele;. . . .  Nearly half(~5%) say they want to buy from direm sdlers...In 2004 

there was $3.8Billion in sales in the health ;upplememt sector of nrtwark m~rketing"~the sector in which XanGo, 

LLC's represantatives by thrmsclve.s have ge.nsratcd over $500 Milllon in sales since ope~;,~ for business in 

November 2002. Thus Xmal3o, LLC and its independent represemative~----ownees of their own b-r, inesses-- ha~e 

indeed made a significant cona'ibutian to tim GNP ofou.r nation, 

Reforc expr~ my views on each item of P,311993 (See page 3), I would like to introduce myself so tlaat you have 
a coatcxt with;, whic~ to evaluate my oo_m _m~axtS. Having earned the Master of Couaseli'ng do~rec fi~om Arizorm Slmt~ 
Urtivarsity in 1972, I later played an instrumental rol~ in establishing a pdvate, non-profit ~cacy, The Fmmdatioa for 
Senior Living, Inc. undm" th, mmpicas of the Diocese of Phoenix. We provided a oon6naum ofseJvices that allowed 
older citizens to remain at home and avoid nursing home plactancnt. In 1981 M~ltiple Scle,osls n~essitated my 
~ e a t  from snc.h a dcmamfing position. In 19861 established my l~vatc practice as a psychothcrapisL to the 
exteat my health challenges permiRrd. I have been a solo practitioner for over 20 years. Then in late Jtnm 2004 I 
renewed an e~arlirr interest in network marketing. My t~tew~! intsregt was due to my remarkably positive rospons~ to 
the product I now market, XanGo='tJuir2. 

Mbxe is a sto W ofhow one produc~ and one network m~xkctmg company~XanC-m---~ang~l my life from one of 
coat~uous pain ~o one of at~r joy. In 1998 du~ to ~he corahined effec~ of MS, Post-polio, a fall 'that m-hewaiated 
lumbar d~ses and shattexed a spinal fusion, my lahysicians finally ov~,ame my resistance to narcmi¢ me~iou6on. By 
J ~  2004 my phys'icim was presexibin8 230 m8 daily of MS Contain, an extended fcazm of morphine s,qfate. My 
elevated blood pressure was still uncontrolled by blood pressure medi~afion and I also suffered sev~.r~ gastric reflux 
dize.~e. I began taking tb.e whob-fmit puree of mangos teen (XanGo) on July 1, 2004. Within 5 months I was ~ble to 
totally disoominue all am'eerie medication. Prcvioasly unable ~ stand erect for 2 minutes ca" walk I00 feet, i can now 
stand er, ct, jitterbug mad hit golfballs. My blood pr~, l r¢  now is 117/78 without Mood pressure medicalinn and the 
gastric reflux condition is a thing of the past, having become a non-issue within the first week of use with this product 
All who know me are amazed at the r, hang~ in me. Do I believe in flxi~ product? Absolutely] Norm~y qui~ skcgtical , 
I had b ~  willing to try XanGo TM only aRcr reading many of the more than g00 articacs available at Pubmed.oorn that' 
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detailed the effectiveness of the x~mthones i~ g~rolafa mangostana. I was impresse~i by wk,X I read and by 
prasentafions I heard from a wdl-kno..vn physician in my area and by a woman who described he~ migraine ki~tory. 
Mangostecn's xanthoneg in the whole-fi'uit puree ofmanBos teen had been able to do for her wlm~ none of her 
p t m n ' n ~  hasband's mexiioations had ever achievcd-.eu abs~cc of migraines. She has now been withnm migraines 
nearly four years. He" CRP post-mnn~os teen fell from 7.8 to 0.g. 

While my two previous experiences with network marketing oomlmnics were not positive ones, these ~p~ri~nc.s did 
provide valuable training. From these monetarily tmprodu~ttve experiences I learned to do bettm' research before 
affiliating mTselfwith s~y company and its products. What I l e ~ e d  about XanGo---the produo~, fhe owners and the 
pay plan led me to believe that dm $35.00 one thne fee was a genuine bargain. What did the S35 buy n~? The 
integrity, vision and ~pcrtise oftl~ six fo'ancl~'rs who are exceptionally &dica t~  and corrmfitted to XanGo's success 
via iu  di~-i~tor network and the chance to d~welop a thriving intenuttioz~d busines~ o£my own that will provide 
residual raceme for me and my heir ,  

Sharing news about a product such as XanGo i~ a ~ r  differea~ experience from se, ltiag jewelry. Today I feel u moral  
obligation to share with others the news about  maugosi~en and its xanthones in the whole-fhnlt puree form thai 
b unique to our patented product. In ncifl~or of my previous cxpeaiences did I earn any money.. With XanGo, I 

have earned anough money beghmh~g in the 3 ~ month to pay for my own product as well as have a nioe amount left 
over each m~nth--emoagh to provide a more comfortable scmi-retireanem. While my progress with XmGo is not as 

meteoric as is the case for fl~ousands of othea- XanGo distributors, my little company, Naturally Best, is g~ncrating 

annmdized sales that exceed $1 II.000.00. Amazingly, l am rewarded flnandally for heaping others to improw ~ 

heaRh and wealth. 

XanGo LLC is on ~arget to ber.xm~ a $I Biltimt dollgr company within the next year or two. It is no wonder that 

famous busincssmem such as Warren Bxfffvt, Robert Kyosald and Paul Zene Pilsner have all endorsed network 

markeRng as an excellent way to use time leverage to accomplish a ~iabJe, residual income ha an ~ ofglobalization, 

cot~poratc down-sizing and omsom'cing. Network marketing makes a major contribution to our economy and dmuld be 

encouraged and nc~ hm~-mmg. 

Here are my recommendations relzarding modifications of  R511993: 

7 Day Waitin~ Period: The proposed rule requires what is a de facto seven day waiting period for enrolling new 
dLslzibutots. In ~sseace I and other distributors would have to make the same sale to any giver individual on two 

separate occasions, While I do favor some of the modifications in this rule, I strongly oppose this particular 

modification. The burden it places on both the individual distKoutor and the compony to document and follow up on 

the process is ~ccvssive and would impede the development of new business and would/has slow the move.ment of 

goods wi~in t~e n~rk'~place. The ~*f¢ct on the nation's econmny would be quite negative. Because Xa~Go, LLC is 

a company with an inmrnafionnl proscatce, the slowing of goods wiflfin the marketplace would extend well past the 

bordexs of the United States, 


EarRimgs Disclosure: The proposed role calls fox provisiono fa  '~Esmings Cla~m St~em~ Required By Law" 

wheaeve, any distributor o1' company makes z statem~t to a prospe~ whethar in writte~ o1' oral fora~ g~eral  or 

specific. AddPdonally, the dism'Lnrmr, ifrequmted, would be ~equired ~ provide wril"~aa dooamentation that 

sub~aatiate~ any earnings claims. I support  the d~closure ofavexage earnings claims, That is a souud.b~iness 

practice followed by my company and is part of our procedures. It makes sense to give prospects & realistic basis on 

wl~ch to eb~tahLish theh' expectations. However, I do oppose beiall eompeUed to provide wrllten subsl~nflaflon. 

Doing so seems to place an excessive burden on me and my fellow distributors when the amount  iuvMved t¢ 

become an independent ~ n G o  represmtaflve is a mere $35.00. 


]Previous Lifisatlau: The proposed rule calls for disclosure of  any information resarding prior litigatioa and civil or 
~m'dnal legal actions involving misr~prescmtation, or unfidr or deceptive pracdoe~, e~en when the company or 
tndhgdual have been found innocent (emphasis is mine_} Most of us de~'y out li~gious soci~y in which so many 
groundless laws~fls m'e filed by those who u'eat the courts as some sort o f l o t ~ .  I propose the disclosure of only 
~hose lawsults charging misrepreseamtlon or  unfair  or deceptive practices only_wAsh the co_.m.pan~ cradler 
Individual have been [ouad ~[utl~p la a court o f  law. Defendmts feared not guilty shcmld not be "-: - " • ~ , ~  to disclose they
had been wrong/y accused Even when pan'los agree to' selflo without an.admission of  guilt there should be no 
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requiremeat to ctisdose t l~t such a suit was f/led.. In this situatieaa there usually are public d~)cammlts available., 
especially i ra  govenameatal agcncv was havoIved. This fact obviams the n¢c~sslty o'k" may flath~ disdosm'e that is 
proposed. 

Bu~es~ Reference~: I oppose/he disclosure of the 10 business references nearest me. This requirement ~iolates 
privacy atui can ~erve to jeopardize business relationships. A request fro' disclosure ofbusines~ r ~ e n c ~ s  should be 
r~lue~ced by ~ buyer. I support the ava~abilit~ of business refereJ|ees and believe th~s availability should, 
however~ be noted on distributor enrollment forms or dlselosur¢ nmterials. Nor should the rwferences be 
limited to those In nearest 8eoSraphic proximity. In an era of the lnterneG ones closest asso "ciate~ may not be 
neareet geographically. 

Disclosure of Cancellation or Ilefund Policy: I tett l~ support/his policy which my company follows as do L 

Statistics on Refund and Cancdla/ion Payments: I w l ~ l e ~ d l y  suppo~t_t~e d~sclo~QfP-~ef~nd and 
~aneellation wh~njveraee~ nut over a ~ear, Stteh an average would provide the dearest and most fair 
/ndie~tioa of satist~©tion among c~tomers and independent representatives. 

~qe~work M~ke~-.~ "has truly rome of age znd today has earned ra~peot from fmaru;ial geniuses suoh as Warre~ Buffet 
who r~cendy purchased the Pmup~rc'd Palette, a network marketing operation, Blue chip oompanies such ~ IBM, 

Sprirt end Citigroup utilize network marketing to move their products and/or services. Several network marketing 
companie~ are traded on the New York Stock Exchange---Prepaid Legal Services, Herbalif~ and Nu Skin to name but 
three. 

I therefore urge the FTC and the Congress to bejudJdous with respect to R511993. In its ]:a'esemt form R511993 goes 
much too far and foils to provide the delicate balance required £or protecting both the consum¢~" a~d the 13 million or 
more network me~keters m the United States who are contfibut~g so much to the US ecoaamy ~ the present 
period ~f tra~i~on fro~a an ludn~i~] to m ~m'e#~aeudal Age. Fah, trade treats bo~h consttm~ .and cfisuibutor 
eqmtably, not one at the expense of the other. I am ~nfideat the modification~ I have recommended to V~511993 will 
assist the FTC end Cottgreg~ to be feb" ix3 all ooncemedL 

tnd~encl~t XanGo P, ep~senrative 

PS: I sincerely hope you were able to read my ~ statement and not just my recommendanior re I~11993. Myfull 
statement provides essential information and thus context for my recommendations. 

Oth~r factors regarding netw~'k marketing appeal to me, 1 el~I~ad the coope~at/w apl~a~h employed in network 
marketing. No network marketer o~- achieve without diligently assisting ,'hose whom they lutve sponsored to achieve 
as well. Also, I have soon many stay-at-home mothers supplement their family incomes wifile workiug from home. A 
third reason I enjoy ne~twotk marketing is beoausc of the personal growth dfis industry offcr~ to all who participate. As 
a thez@ist, personal 8rowth ia something I value higldy. 
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Dear Mrs. Leonard: 

Thank you for Contacting my office with your concerns. 

In an effort to be of  help, I have taken the liberty of forwarding your correspondence to 
officials at the Federal~Trade:Com~ssio~to ask that your comments be given appropriate 
consideration as the agency decides how to proceed. 

Please feel free to contact me if I may be of assistance with any other federal matters. 

Sincerely, 

•JON KYL 
United States Senator 

JK.'jh 
cc: Federal Trade Commission 
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